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State of the Breed 
By Mark Anderson, NALF executive director

The North American Limousin Foundation completed 
numerous projects through the 2017-2018 fiscal year, 
which was also the 50 year anniversary of the Limousin 
breed. The transition to BOLT single step EPD cattle 
evaluation was incorporated which is generated by 
International Genetic Solutions. The transition occurred 
in August of 2018, which utilizes the combination of 
genomic marker information, along with performance 
data and pedigree information to generate weekly EPD 
updates to membership. 

The switch from the bi-annual update of the older 
Cornell system was completed along with the 13 
cooperators at IGS to provide an upgraded EPD 
system that enhances the information gathered from 
genomic testing to analyze the genetic potential of an 
individual earlier in the animal’s life. Advancements in 
DNA testing have resulted in commercial marketplace 
demand that is becoming more familiar with the value 
of having the genomic marker effects incorporated 
into an animals EPD package to enhance the actual 
genetic potential value of their purchases. Additionally, 
a rapidly increasing amount of seedstock producers 
are requiring the information to make continued 
genetic improvements in their herds and enhance 
their marketing efforts to other breeders as well.

The cooperative effort at International Genetic 
Solutions will further advance cattle evaluation 
tools over the next decade. Advances in DNA 
testing will lead to additional EPD evaluation on 
economically important traits and additional EPDs, 
like feed conversion ability in cattle, carcass quality 
and reproductive trait efficiency. The board at NALF 
continues to analyze ways for Limousin and breeders 
of the cattle to have the most up-to-date tools 
to remain competitive in the production of high 
quality seedstock throughout the United States. 

NALF will continue to effectively utilize electronic 
advertising and communication on its website, 
E-blast service, E-Partners electronic newsletter, press 
releases, and social media moving forward. The NALF 
board approved an upgrade to the website that is 
the front window to the North American Limousin 
Foundation. The print publication continues to 
be heavily supplemented with digital circulation, 

which is becoming more popular as more users are 
switching to their phones, computers and tablets 
for readership of various publications. The market 
for advertising has no doubt shifted from utilizing 
only print media, to a world that takes advantage 
of all media platforms – print, electronic, and social 
media. The NALF-DigitalBeef registry system fits 
into this world very well, with members being able 
to link advertising through their own websites 
to the NALF database in an effective platform for 
the membership with their marketing efforts. 

On its 50th anniversary, NALF also hosted the 
International Limousin Congress, which had not 
been in the United States since the last hosting 
occurred in 1991. At the direction three years ago 
from the NALF board of directors, the International 
Limousin Congress committee put together the 
10-day ILC program which hosted visitors from 21 
countries throughout the world to witness and tour 
Limousin breeder operations actively engaged in 
seedstock production here in the United States. 
NALF also conducted the bi-annual technical day 
session to update foreign visitors on the usage of 
DNA technologies, EPD advancements and trends in 
seedstock production utilized here in the United States.  

NALF continued to utilize the contractual services 
of the National Center for Beef Excellence with 
the services of Tonya Amen, who was previously 
with Angus Genetics Incorporated. Dr. Amen 
continues to assist membership with the NALF 
herdbook and genetic evaluations process. Dr. 
Amen and Dr. Weaber, from Kansas State University, 
were utilized to assist the transition to BOLT 
EPD analysis and assist the Breed Improvement 
Committee as NALF continues to upgrade its herd 
and DNA testing services for Limousin breeders.   

The 2017-2018 fiscal year for NALF and Limousin 
Today will reflect an operating loss of $72,049.48. 
NALF finished the year with a loss of $77,403.22 
which was primarily due to the loss incurred of 
hosting the International Limousin Congress, 
which lost $111,043.69.  This was incurred due to 
the lower than anticipated registrants of attendees 
for the event. The Limousin Today magazine 
ended the year with a slight profit of $5,353.74. 

In the fiscal year 2017-2018, NALF and the magazine 
listed total assets of $1,211,164.27, with total 
current and long-term liabilities of $370,485.32 for 



an operating loss of $72,049.48. The TD Ameritrade 
investment accounts totaled $730,127.27 on August 
31, 2018. NALEC recorded a loss of $36,375.12 for 
the 2017-2018 fiscal year. This loss was primarily 
due to hotel attrition at the 2018 Junior Nationals. 
The Genetics on Ice and CornerPost heifer 
programs totaled fundraising of $75,723.67 and 
$34,055.00 respectively. The NALEC investment 
account closed the fiscal year at $178,220.79. 

The NALF board and staff remain committed to 
the membership of the North American Limousin 
Foundation. The dedicated membership is the engine 
that drives the association to provide services that 
are critical in today’s competitive seedstock business 
throughout the United States. The board and staff 
would like to thank membership for its continued 
support and dedication to the Limousin breed.

Junior & Member 
Activities 
By Katie Campbell, NALF director of activities

Medal of Excellence Program
Understanding the promotional benefits of livestock 
shows, NALF coordinates the Medal of Excellence 
(MOE) program which annually recognizes point 
leading animals, sires, dams, exhibitors, and seedstock 
producers for their success in the show ring.

The MOE program awards points for placings in MOE 
recognized and sanctioned shows including: six level 
one shows (National Western Stock Show, Fort Worth 
Stock Show, Southeast Summer Classic, All-American 
Limousin Futurity, American Royal Livestock Show, and 
North American International Livestock Exposition) 
as well as over 30 Level 2 MOE shows. More than 500 
head were shown in MOE qualified shows in 2018.

NALJA Provides Winning Opportunities
The North American Limousin Junior Association 
(NALJA) develops knowledgeable, motivated beef 
industry leaders while promoting the Limousin 
breed through fellowship, leadership and education. 
Four core values build NALJA members by creating 

winning opportunities through education, 
leadership, competition, and recognition.

The North American Limousin Junior Association 
provides opportunities for more than 300 members 
located in 32 states and is governed by a ten-member 
board of directors. Membership is open to anyone 
age 21 and younger. NALJA members enjoy special 
rates on registrations and other NALF services; 
receive the NALJA News newsletter, and take part 
in setting the direction of NALJA through an annual 
meeting. NALJA members may participate in NALJA 
Leadership Conferences, as well as the National 
Junior Show and Congress held each summer.

NALJA activities, awards and events are sponsored 
through the support of NALF members and friends. 
NALJA members host a variety of fundraising efforts to 
support the various activities and programs. Each and 
every NALJA member wishes to thank all supporters. 
Without the support of many, the opportunities 
provided to NALJA members would not be possible. 
Your support is an investment to the future of each 
NALJA member as well as the Limousin breed.

This year, once again, proved to be an 
outstanding year for NALJA with successful 
programs, shows and educational events.

CornerPost Package
A total of $34,055 was raised from the sale of the 
LVLS/LV Bar pick of the 2017 spring born heifer calves 
donated by Lonely Valley Seedstock. It was purchased 
by KLS Farms, Chatham, Louisiana. Thank you to Lonely 
Valley Seedstock, KLS Farms and all the syndicate 
donors for the support of the NALJA program!

Genetics on Ice
For 34 years this event has helped to raise funds 
for the National Junior Limousin Show & Congress, 
the All-American Limousin Futurity and the Limi- 
Boosters. $73,355 was raised from this benefit auction 
held during the 2018 NWSS. Thank you to all the 
donors and buyers for the continued support!

Regional Shows
Regional shows once again attracted many NALJA 
members for participation. Regional events were 
held in Klamath Falls, Oregon; Council Bluffs, Iowa; 



and Murfreesboro, TN. We thank each region’s 
volunteers, as the responsibility falls on them for 
fundraising and the organization of these events.

National Junior Show & Congress
The “Christmas in July” was hosted by the Colorado 
Limousin Breeders Association and was held in 
Denver, Colorado. The Colorado association did an 
outstanding job hosting the event and should be 
commended for their hard work and effort. With more 
than 60 percent participation in activities outside 
the show ring, NALJA continues to develop junior 
members into leaders through the various activities 
and events it provides to participating members.

Scholarships
NALJA members were awarded nearly $7,000 
in scholarships based on academic excellence 
and leadership development. These are 
made available by the dedication of NALJA 
Limi-Boosters and individual sponsors.

Special Recognition
NALJA was proud to award Dean and Bev 
Summerbell as the honorary inductee into the 
North American Limousin Junior Association. 

Performance & 
Registration Services
By Alison Jones, NALF director of DNA 
processing & accounting operations

Utilizing Technological Advancements
The North American Limousin Foundation’s DNA 
programs continue to be a huge source of revenue 
for the association, as well as a vital tool for members 
that is becoming increasingly utilized within herds 
both large and small.  The incorporation of genomic 
information in EPDs has proven to be a valuable 
tool, and we continue to see a rise in testing on 
the profiles offered.  Profile testing including HD 
150K, 50K, and uLD saw a 6% increase. As a whole, 
DNA testing services this past year brought a total 
of $178,452.15, well exceeding the budgeted 

amount of $160,000.  Though this amount is down 
from the prior year ($188,141.90), NALF made the 
decision to give parentage away for free when 
run alongside the genomic profiles.  This not only 
helps to lower cost for members, but also helps 
maintain the integrity of the herd book.  With 
the incorporation of genomics utilizing the BOLT 
system, members can now compare Limousin and 
Lim-Flex EPDs against the 12 other breeds who 
are also part of International Genetic Solutions, 
consequently helping to move the breed forward.  

The past year, NALF began distributing Tissue Sampling 
Units (TSUs) with the help of Neogen GeneSeek.  
TSUs are quickly proving to be the most efficient 
method for sample collection as well as testing 
procedures while at the lab.  These can be ordered 
online through your DigitalBeef member page.    

The Limousin Inventory Management System 
(LIMS) continues to be an integral component of 
performance.  NALF continues to look at ways to 
improve the whole-herd reporting system to gather 
as much data as possible.  Data collected via whole 
herd reporting is critically important to the genetic 
evaluation.  Additionally, this data benefits the entire 
organization through contemporary group reporting.  
This year, NALF saw an increase in revenue in the LIMS 
program, as well as additional members added.  

As we move forward into the new year, we hope to see 
an even bigger increase in genomic testing, especially 
with the release of the much-anticipated BOLT system.  
As science and technology continue to improve, we 
look forward to what the year ahead will bring.   

Breakdown of NALF DNA Testing

Type of Test %
Genomic Profile 39
Polled 24
Color 11
Parentage 22
F94L/Defects 4

 



NALF Marketing, Media, 
and Communications
By Mallory Blunier, NALF director 
of public relations & media

The focus of the 2017-2018 fiscal year was to 
increase exposure and widen our digital media 
platforms, to appeal to every member while 
providing promotional, educational opportunities, 
and value for membership through the various 
communication and promotional platforms.

Circulation for Limousin Today
The circulation of the magazine changed this 
past fiscal year. The three tabloid issues, February, 
August and October, is currently sent to 20,000 
cow-calf producers. This decreasing number is 
being supplemented with the digital publication 
of LIMOUSIN TODAY.  These tabloid issues will be 
advertised through an E-blast using NALF’s regular 
email list and adding the 15,000 subscribers on 
the National Center of Beef Excellence email list. 

Digital Communications
Communication has been enhanced through 
the digital formats; E-Partners, social media 
platforms, electronic press releases, E-blasts, 
state e-newsletters and show e-newsletters. 

The NALF E-partners newsletter is sent out every 
Wednesday morning. The purpose is to keep members 
informed and up-to-date on a weekly basis. 

The social media platforms include 3 Facebook 
pages, an Instagram and a Twitter account that help 
keep members informed and appeal to all ages. 
Our main focus was to increase our Facebook traffic 
by live streaming certain activities and posting 
regularly. This past  fiscal year we saw an increase 
in total page likes to 3,373. Our average reach per 
post includes: videos at 1,059; photos at 916.

This past year saw approximately 250 news 
releases and email blasts sent to NALF’s email 
list of state, regional and national livestock 
producers and members. The average amount 

of opens was 624 per email sent with an open 
percentage average open rate of 22%.

To increase the communication between the 
North American Limousin Foundation and the 
state associations, the State Scoop continues 
to be produced. The State Scoop is a quarterly 
e-newsletter that focuses on the state associations. 
The main audience of the State Scoop is the 
state association members but we have made it 
available to anyone who would like to receive it. 

LIMOUSIN TODAY Publication
The Limousin Today publication went digital last 
year. The official publication for the North American 
Limousin Foundation is now being offered on a digital 
platform. Since we have gone digital, we have seen 
an increase in traffic and availability to each issue. 
On average we get about 700 more views of the 
magazine through the digital format. The digital format 
is free and uploaded online the first of each month. 
We continue to send the glossy issues (December/
January, March, April, May, June/July, September, 
November) to about 2,500 subscribers and the 
tabloid issues to about 20,000 cow-calf producers.

Trade Shows
Regional and national participation with booth 
presence at trade shows and important venues 
continued with the NALF booth and staff attending 
the North American International Livestock Exposition, 
Herd Bull Alley at the National Western Stock Show, 
Range Cow Beef Symposium, and the Cattle Industry 
Convention and NCBA Trade Show. Combined, 
these events were attended by more than 400,000 
people directly involved in the beef industry.

NALF.org Update
Focusing on enhancing our digital platforms this 
past fical year, the NALF webstie was updated. 
Along with a new design, NALF.org now offers more 
ways to advertise for our breeders. We still offer 
banner ad spots that are shown on every sub-page. 
New this year is the commercial/video spot on the 
homepage. With the advancements in technology, 
videos have been proven to be one of the best ways 
to give customers a real feel for your operation.


