
State of the Breed 
By Mark Anderson, NALF executive director

The North American Limousin Foundation recorded 
a successful year which encompassed various fronts. 
Despite market disruptions with Covid in 2020 continuing 
into 2021, the Foundation and its membership recorded 
a very successful year. A strong bull sale season in the 
spring of 2021 coincided with continued advancements 
in the NALF herdbook and genetic progress made within 
the national cattle evaluation produced by IGS. Breeders 
have responded to current market signals and have made 
gains in traits of economic performance impacting the 
commercial cattle industry. This has put the Limousin 
breed in better position with its competitors as we strive 
to capture a larger share of the industry’s bull buying 
customers. 

Steady numbers in both registrations and transfers 
enabled the association to provide services to 
membership ranging from DNA services, EPD 
improvements, expanding the commercial marketing 
initiative, and potential research projects that will help 
us market the advantages of Limousin and Lim-Flex® 
genetics to the commercial cattle industry.  NALF was 
able to maintain a positive cashflow and record a profit 

of $167,278. This enables the Foundation to invest back 
into the breed with improved commercial marketing 
budgets into the future in addition to investing back into 
the third-party research projects that have the potential 
to promote the advantages of utilizing Limousin genetics 
in cow herds across the country.

Significant EPD trait improvements were made this 
past year to the National Cattle Evaluation generated 
weekly by International Genetic Solutions (IGS). Last fall, 
IGS updated USMARC breed effects, genomic marker 
panel effects, and incorporated thousands of Limousin 
carcass phenotypes into the weekly production run.  
These updates were beneficial for Limousin cattle, most 
noticeably on carcass traits for our breed. Improvements 
in marbling and carcass weight EPD improvement 
were substantial. With the commercial feeding industry 
feeding cattle to larger outweights in combination with 
continued large premiums being paid for upper choice 
and prime cattle, this advance in your EPDs make your 
cattle very acceptable to use a crossbreeding program on 
commercial English based cows in the country today. 

The inclusion of over 106,000 actual carcass phenotypes 
out of the Wulf BeefBuilder™ data has received positive 
publicity nationwide in the seedstock business. Limousin 
will soon be the leader in carcass data among U.S. cattle 
breed associations. This update not only increases 
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accuracies on sire carcass EPDs, but it also helped to move 
our marbling EPD in a positive direction quickly. With 
IGS incorporating the new USMARC breed adjustments 
for carcass traits for all breeds, this update increased 
the marbling EPD for Limousin and Lim-Flex® cattle by 
nearly .2-.3 on percentile rank for various classifications 
of cattle within the herdbook. This improvement should 
be extremely beneficial to members that are marketing 
commercial bulls this spring. 

This inclusion of actual carcass data for ribeye, backfat, 
marbling, carcass weight and yield grade will be 
supplemented by the continued submission of scan 
data that members report to NALF as well. The inclusion 
of these phenotypes will not only improve accuracy 
of included sires EPDs, but progeny related to them 
throughout the herdbook. This will also help increase 
progeny equivalents on carcass traits when members 
are genomically enhancing their cattle into the NALF 
herdbook.  The board at NALF continues to analyze ways 
for Limousin breeders to have the most up to date tools 
to remain competitive in the production of high quality 
seedstock throughout the United States. 

The conclusion of a 2-year program to capture additional 
genomics on more females this year at NALF with the 
LimVision Cowherd Project in cooperation with GeneSeek 
was successful. Members that are enrolled in the LIMS 
program were eligible to genomically enhance their 
mature cows at a discounted rate of $24.00 per head as 
they committed to doing 90% of their cowherd. They 
also received additional discounts if they reported body 
condition scores and mature weights on their cows. NALF 
was able to genomically enhance nearly 5000 females 
with this project with participating members.  Now 
that they have enrolled their cows, they are eligible to 
genomically enhance their replacement heifers each year 
moving forward at the discounted rate. 

As touched on earlier, the NALF board formed the North 
American Limousin Foundation Research Fund (NALRF). 
This will now enable us to conduct third-party research 
promoting the advantages of incorporating Limousin 
genetics throughout the U.S. Personal donations along 
with annual NALF contributions are being utilized to fund 
the account. Currently, the board is looking at conducting 
research with South Dakota State University which 
should track and document performance and carcass 
differences on comparing Limousin, Lim-Flex® and English 
counterparts that should provide valuable insight to cost 
reduction and profit opportunities for beef producers.

Advancements in DNA testing have resulted in 
commercial marketplace demand that is becoming more 
familiar with the value of having the genomic marker 
effects incorporated into an animals EPD package to 

enhance the actual genetic potential value of their 
purchases. Additionally, a rapidly increasing amount of 
seedstock producers are requiring the information to 
make continued genetic improvements in their herds and 
enhance their marketing efforts to other breeders as well. 
We look forward to a “Dry Matter Intake EPD” later this 
year which will be critical given the high cost of feed in 
the country.

NALF also added one person to our Activities/Media 
& Communications services this year to assist Mallory 
Blunier with the departure of Dominique. Taylor 
Dorsey was hired in October and has tremendous 
experience with her families own cow operation and 
past involvement on junior boards and exhibiting cattle 
throughout the U.S.  Mallory and Taylor will continue to 
grow NALF’s ad design and catalog services along with 
increasing our social media presence. 

The Commercial Marketing and Breed Promotion 
committee continues to take a more aggressive approach 
to promoting the breed with an expanded marketing 
budget this year. Working alongside Limousin365, 
who now produces the official publication of the 
Limousin breed, promotion of Limousin and Lim-
Flex® cattle should happen more effectively with the 
combined effort between the two entities. NALF will 
continue to effectively utilize electronic advertising and 
communication on its website, Limousin Latest, The 
Limousin blog, press releases, ad and catalog design and 
social media moving forward.  New to our marketing 
effort this year was an article put together with the 
help of Burt Rutherford that expanded on the positive 
attributes of using Limousin genetics to cattle publication 
companies released this past November. Pick-up of this 
article was tremendous by various publications this past 
fall. 

The 2020 - 2021 fiscal year for NALF will reflect an 
operating profit of $167,278. In the fiscal year 2020-
2021, NALF listed total assets of $1,200,712 with total 
current and long-term liabilities of $132,805.  The NALF 
TD Ameritrade investment account totaled $625,055 
on 8/31/2021. NALEC recorded an actual net profit of 
$54,637 for the 2020-2021 fiscal year. Recorded profit on 
NALEC financials reflects total profit of $109, 332 with 
the inclusion of the NALRF donation funds housed in 
the existing 501-C3 of NALEC totaling $54,694. This is 
reflected in the NALEC balance sheet with the restricted 
asset listed under NALF research account. The Genetics on 
Ice and Corner Post Heifer programs totaled fundraising 
of $65,945 and $35,250 respectively. The NALEC TD 
Ameritrade investment account closed the fiscal year at 
$219,204. 

The NALF board and staff remain committed to the 



membership of the North American Limousin Foundation. 
The dedicated membership is the engine that drives 
the association to provide services that are critical in 
today’s competitive seedstock business throughout the 
United States. The board and staff would like to thank 
membership for its continued support and dedication to 
the Limousin breed.

Junior & Member Activities

By Mallory Blunier, NALF director of media & 
activities 

Medal of Excellence Program

Understanding the promotional benefits of livestock 
shows, NALF coordinates the Medal of Excellence (MOE) 
program which annually recognizes point leading 
animals, sires, dams, exhibitors, and seedstock producers 
for their success in the show ring.

The MOE program awards points for placings in MOE 
recognized and sanctioned show including: five Level 
I shows (Cattlemen’s Congress, Fort Worth Stock Show, 
Southeast Summer Classic, American Royal Livestock 
Show, and North American International Livestock 
Exposition) as well as over 30 Level II MOE shows. More 
than 500 head were shown in MOE qualified shows in 
2021.

NALJA Provides Winning Opportunities

The North American Limousin Junior Association (NALJA) 
develops knowledgeable, motivated beef industry leaders 
while promoting the Limousin breed through fellowship, 
leadership and education. Four core values build NALJA 
members by creating winning opportunities through 
education, leadership, competition, and recognition.

The North American Limousin Junior Association 
provides opportunities for more than 300 members 
located in 32 states and is governed by a ten-member 
board of directors. Membership is open to anyone age 
21 and younger. NALJA members enjoy special rates on 
registrations and other NALF services, receive the NALJA 
News newsletter and take part in setting the direction 
of NALJA through an annual meeting. NALJA members 
may participate in NALJA Leadership Conferences, as 
well as the National Junior Show and Congress held each 
summer.

NALJA activities, awards and events are sponsored 
through the support of NALF members and friends. 
NALJA members host a variety of fundraising efforts to 

support the various activities and programs. 

On behalf of the NALJA Board of Directors and NALJA 
members, we want to thank all of our supporters. Without 
the support of many, the opportunities provided to 
NALJA members would not be possible. Your support is 
an investment to the future of each NALJA member as 
well as the Limousin breed.

CornerPost Package

A sincere thank you to all the 2021 CornerPost raffle 
ticket purchasers! A total of $35,250 was raised from the 
heifer raffle. A special thanks to Coyote Hills Ranch for 
donating the 2021 CornerPost heifer and their continued 
support in the junior program. Congratulations to Wilder 
Family Limousin who won the CornerPost Heifer! We will 
continue to raffle of a heifer for years to come for the 
CornerPost fund.

Genetics on Ice

For 36 years, this event has helped raise funds for the 
National Junior Limousin Show & Congress, NALJA events 
and the Limi Boosters. $65,445 was raised from this 
benefit auction held during Cattlemen’s Congress and 
Annual Limousin Convention. Thank you to all the donors 
and buyers for the continued support! 

The year of 2020 marked the end of the All American 
Limousin Futurity.  As a result, 100% of the funds 
generated from the Genetics on Ice sale will go to the 
North American Limousin Junior Association, and will 
continue as a fundraised for the NALJA summer event.  Of 
the funds raised, $16,000 will be set aside for scholarship 
awards to show winners.  Scholarship money will be held 
in an interest-bearing account until the recipient/winner 
completes the educational requirements: one semester 
or six months in college or career tech with satisfactory 
grades.  Military service will also qualify for scholarship 
proceeds.  Interest accumulated in the account does not 
have to added to the winner payout.

Regional Shows

Regional shows once again attracted many NALJA 
members for participation. Regional events were held in 
Klamath Falls, Ore.; Gray, Tenn.; and Norfolk, Neb.

We want to thank each region’s volunteers as the 
responsibility falls on them for fundraising and the 
organization of these events.

National Junior Show & Congress

The “American Showdown” was hosted by Roger and Ann 
Vorthmann and the NALJA Board of Directors and was 
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held in Grand Island, Neb. The Vorthmann family and the 
junior board did an outstanding job hosting the event 
and should be commended for their hard work and effort. 
With more than 60 percent participation in activities 
outside the show ring, NALJA continues to develop junior 
members into leaders through the various activities and 
events it provides to participating members. Thank you to 
all sponsors, volunteers, Roger & Ann Vorthmann and the 
NALJA Board for a show that exceeded all expectations!

Scholarships

NALJA members were awarded nearly $7,000 in 
scholarships based on academic excellence and 
leadership development. These are made available by 
the dedication of NALJA Limi-Boosters and individual 
sponsors.

Special Recognition

NALJA was proud to award Randy and Nancy Corns as 
the honorary inductee into the North American Limousin 
Junior Association.

Performance & Registration 

Services

By Alison Jones, NALF director of DNA 
processing & accounting operations

The 2020-2021 fiscal year was undoubtedly a strong 
year.  Revenue generated through DNA contributed 
$131,165.40 to NALF’s bottom line.  This is a slight 
increase of the revenue generated in the prior fiscal year 
at $129,448.05.  As the US economy attempts to recover 
from the COVID-19 pandemic, producers continue to 
utilize testing services alongside performance and 
pedigree data.  Genomic testing (100K, 150K, and uLD 
genomic panels) made up 67% of NALF’s total testing 
this fiscal year, up from 54% last year.  The LimVision 
program entered its second year, which has so far added 
over 3,000 female genotypes to the herdbook.  Not only 
has the LimVision program helped to gather additional 
genomic data for a large number of females, but it has 
identified parentage problems that would have persisted 
without the use of testing.  Neogen expects a 5-7% 
exclusion rate on parentage when testing older females, 
but our breeders have seen exclusion rates well under 
5%.  Tammy and I have been able to solve 99% of these 
exclusions so far, helping to maintain integrity in the 
NALF herdbook.  We appreciate your commitment to 
accurate data reporting and genomics, and have truly 

enjoyed working with all participants of the program.

Weekly EPD runs through International Genetic Solutions 
are as efficient as ever, as communication between IGS, 
Neogen, and breed associations continues to become 
smoother.  Tammy and I work directly with both entities 
in order to identify missing genotypes, troubleshoot, and 
get those genomics into the pipeline as soon as possible.  
Additionally, we try to stay on top of external Angus 
pedigrees coming into Digital Beef, helping to further the 
completion and accuracy of the EPDs stored in Digital 
Beef, thus improving tools available to you as a breeder.   
If you have questions about genomics or the process of 
EPD enhancement, we are happy to discuss that with you.  

Sample volume continues to be the highest in the fall 
months, and we do not let samples sit at the office for 
more than a day.  We are continuing to explore the most 
efficient method of storing hair and blood samples in the 
office, as well as keeping the process of pulling samples 
as quick as it can be.  As always, we recommend you 
test early, as rush testing is not available at the Neogen 
lab.  Tammy and I continue to maintain open lines of 
communication with the lab to keep customer service at 
a high level for our breeders.  Please keep in mind that 
samples stored past one year at Neogen will be charged a 
storage fee or discarded.  

The Limousin Inventory Management added an 
additional eight members this year, bringing total 
revenue to $335,712.00.  With the extension of the 
LimVision program, we were able to help get these 
additional herds to LIMS.  LIMS continues to be an 
essential component to unbiased data collection 
and contemporary grouping for herds.  Even with 
advancements in DNA technology on the genomics 
side, it is still as important as ever to gather performance 
and weight trait data.  We are hoping to make some 
improvements to the program in the coming months.  

This year was a particularly successful year for NALF in 
regards to adding carcass data to the herdbook.  Limousin 
cattle now have the highest number of actual carcass 
records of any breed.  We highly encourage you to 
submit carcass data to NALF on registered or commercial, 
Limousin-sired animals for us to enter in Digital Beef.  No 
amount is too small or too large!  

Despite the challenges the country has faced the past 
two years, Limousin breeders continue to show resilience 
and commitment to the industry.  We are very excited 
to see where this breed is headed in 2022.  I encourage 
you to reach out to Tammy or I if you have any questions 
regarding DNA testing or genomics.  We appreciate each 
and every one of you as breeders.  
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Breakdown of NALF DNA Testing

Type of Test %
Genomic Profile 67
Polled 14
Color 6
Parentage 10
F94L/Defects 3

 

NALF Marketing, Media, 

and Communications

By Mallory Blunier, NALF director 
of media & activities

The focus of the 2020-2021 fiscal year was to increase 
our commercial exposure and widen our digital 
media platforms, to appeal to every member while 
providing promotional, educational opportunities, 
and value for membership through the various 
communication and promotional platforms.

Digital Communications

Communication has been enhanced through the 
digital formats; Limousin Latest e-newsletter, social 
media platforms, electronic press releases, email 
blasts, state e-newsletters and show e-newsletters. 

The NALF Limousin Latest e-newsletter is sent out 
every Thursday morning. The purpose is to keep 
members informed and up to date on a weekly basis. 

The social media platforms include two 
Facebook pages, Instagram, Vimeo and Twitter 
accounts that help keep members informed 
and appeal to all sectors of the industry. 

This past year saw approximately 200 news releases and 
email blasts sent to NALF’s email list of state, regional 
and national livestock producers and members. The 
average amount of opens was 500 per email sent with 
an open percentage average open rate of 20%.

New Look

The Limousin logo undertook a re-design in 2021. The 
meaning behind the new logo design is that Limousin 
makes the full circle in your operation; from calving 
ease to making the grade on the rail. We hope that 

our members will continue to use the Limousin and 
Lim-Flex logos when promoting their operations.

Limousin Media Services

The media department also continues to offer a 
variety of services to our membership. Catalog 
design, print and digital ad designs and photography 
sessions are all offered by Limousin Media. Our 
professionals put a personal touch into each design.

Trade Shows

Regional and national participation with booth presence 
at trade shows and important venues continued with 
the NALF booth and staff attending the North American 
International Livestock Exposition, Cattlemen’s Congress, 
and the Cattle Industry Convention and NCBA Trade 
Show. Combined, these events were attended by more 
than 400,000 people directly involved in the beef industry.

Print Marketing

In continued efforts to increase our marketing reach, 
NALF is advertising in various publications. Our media 
department has been working with Working Ranch, 
Superior, Showtimes, etc. and creates new and improved 
material to match the audience of each publication.

NALF.org Update

NALF.org offers a commercial/video spot on the 
homepage. With the advancements in technology, 
videos have been proven to be one of the best ways 
to give customers a real feel for your operation.

Ranch Visits

Limousin Media has seen the benefits in ranch visits 
this past fiscal year. Whether the visit is to write 
a blog story or just to take pictures, these visits 
are a way that NALF connects with its breeders 
and learns the ins and outs of each operation. 
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